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Examples
WWW



WHAT:

Minisite collecting leads from 
potential employees

WHY:

Development of the company, 
looking for new employees

https://www.stolicausmiechu.pl/


WHY:

Awareness campaign on 
chronic disease diabetes

WHAT:

Communication strategy 
and ongoing channel 
maintenance:

• www content

• Facebook

• Instagram

• Cooperation with
influencers

https://scigamysiezcukrzyca.pl/


WHY:

National competition on 
"clean breathing space"

WHAT:

Minisite, including a description 

of the competition and 

presenting the results after 

the completion.

https://czystooddychamy.pl/


WHY:

Awareness campaign

WHAT:

Content site advancing 
knowledge of liver disease

https://watrobaulekarza.pl/


WHAT:

Contest site, replacing old 
steel stoves with bike racks 
for schools.

WHY:

Improving air quality



WHAT:

Campaign page

WHY:

Advertising campaign  "For 
everyday and unusual issues



WHAT:

Content site deepening 
knowledge of rational 
electricity consumption and 
the factors shaping energy 
prices.

WHY:

Awareness campaign

https://liczysieenergia.pl/


WHAT:

Campaign page

WHY:

Awareness campaign



WHY: 

Need to structure the 
content of the expanded 
site, and link to the new 
visual identity

WHAT:

Content site with a rebuilt 
and streamlined site 
structure, combined with a 
new graphic design

https://technolutions.pl/


WHAT:

Designed from scratch new 
press office.

WHY:

Demand for an out-of-the-
box press office



WHAT:

Minisite about project

WHY:

Medical Research Agency 
project initiative

https://partnerzy.whih.pl/


WHY: 

Image page of tennis player 
Iga Swiatek

WHAT:

Minisite

https://igaswiatek.pl/


EFEKT:

Prepared from scratch 
content site

CO:

Awareness campaign on the 
chronic disease of obesity



Examples
CONTENT MARKETING



























Examples
PRINTED MATERIALS









Posters



Examples
MAILING&DIGITAL ADS









Examples
SOCIAL MEDIA



STADA Poland

WHAT:

• EB communication on 
Linkedin.

WHY:

• Building awareness of the 
company's activities and its 
structure

• Specific company image 
and support in 
communicating key 
messages

• Employer branding

• Promoting corporate events

• Promoting employees, 
building employee 
recognition, supporting in the 
process of personal branding



Roche Polska

WHAT:

Corporate communications on Twitter

WHY:

• Building awareness of the company's activities

• Building the image of an industry leader 

• Promoting the solutions the company offers 

• Expert positioning

• Initiating discussions in the area of the company's 
activities



Novo Nordisk

WHAT:

Educational consumer
communication on Facebook

WHY:

• Building awareness of a specific 
problem

• Supporting the messages of a 
nationwide educational campaign

• Educating consumers and 
influencing a change in attitudes 
and habits



The Singleton

WHAT:

Consumer communication on 
Facebook and Instagram

WHY:

• Building awareness of the 
product

• Positioning whiskey as one 
that goes perfectly with food 
and in drinks

• Engaging users, including 
promoting an e-book that 
could be downloaded via a 
bot in Messenger



Roman 
Biliński 
kierowca 
wyścigowy 

WHAT:

Personal branding on Facebook, 
Instagram and Twitter

WHY:

• Building recognition among Polish 
motorsport fans and potential 
sponsors

• Building the image of a 
committed, ambitious young 
driver with Polish roots who 
discovers and appreciates his 
"Polishness"



Examples
CORPORATE IDENTITY











Let’s achieve
goals together.
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